
JEWEL CHANGI AIRPORT’S “SHOP, PLAY & WIN” CAMPAIGN 

 

Terms & Conditions 

• Present a maximum of two (2) same-day receipts (excluding food & beverages receipts and food 

retail receipts) with a minimum spend of S$120 (“Minimum Spend Requirement”) from 

Participating Tenants of Jewel Changi Airport to qualify for the redemption. Duplicated receipts 

from tenants will not be accepted for redemption.  

• Redemption has to be made on the same day of purchase(s). 

• Shoppers are limited to one redemption per day, regardless of amount spent in excess of the 

Minimum Spend Requirement. 

• All redemptions are on a first-come, first-served basis, and while stocks last. 

• All redemptions must be made at B1 redemption counter outside ZARA or UNIQLO and will end 

at 10 pm daily or when the activities/premiums are fully redeemed; whichever is earlier.  

• Qualifying receipt(s) must be presented at the redemption booth for verification purpose. 

• All redemptions are non-exchangeable, non-refundable, and not for resale. 

• Participating Tenants: 

▪ Beauty and Wellness - Blackmores, Cuttour Hair Studio, Dermalogica, Eu Yan Sang, 

Expressions, GNC, Kiehl’s Since 1851, Make Hero, Ning, Ogawa A.I.sland, OSIM, Owell, Picota 

Nail Spa, QB HOUSE KIDS, Sultans of Shave, The Body Shop, The ORCHID Skin, The Smell Lab, 

Victoria’s Secret, Watsons. 

 

▪ Children and Maternity - bloomB, carter’s®, Rookie, Cotton On Kids, Ducks & Crafts, FILA KIDS, 

Mothercare, Petit Bateau, Seed Heritage, THE BETTER TOY STORE, Times Junior. 

 

▪ Cinema - Shaw Theatres. 

 

▪ Fashion - bossini, bYSI, Calvin Klein Jeans, Chaloné, COACH, dENIZEN™, Dockers®, Esprit, Evisu, 

Fred Perry, G2000, GG<5, Giordano, giordano ladies, HUGO, In Good Company, iROO, Jack 

Wills, Kate Spade, Lacoste, Levi’s®, LOVE MOSCHINO, Mango, MARK NASON LOS ANGELES X 

SKECHERS, Marks & Spencer, Massimo Dutti, OYSHO, Seed Heritage, T.M.Lewin, The Shirt Bar, 

Timberland, Triumph, UNIQLO, Urban Revivo, VANS, YACHT 21, ZARA. 

 

▪ Handbags, Shoes and Accessories - Ace Bags & Luggage, American Tourister, anello, APM 

Monaco, Bata, Boarding Gate, Cath Kidston, CHARLES & KEITH, Chomel, Clarks, Crocs, ECCO, 

Furla, KIMOJ, Kipling, MOTHERHOUSE, Obermain, Onitsuka Tiger, PANDORA, PAZZION, PEDRO, 

prettyFIT, Rubi, Samsonite Black Label, Skeda, Sole Spirit. 

 

▪ Jewellery and Watches - aptimos, Asian Artistry Fine Jewellery, CHOW TAI FOOK, Daniel 

Wellington, Diamanti Per Tutti, Franck Muller, Meyson Jewellery, RISIS trésor, Sincere Fine 

Watches, SK Jewellery, Xi. 

 



▪ Lifestyle and Gifts - Action City, Challenger, D!D, Fotohub, Gadget Plus, Gift by Changi Airport, 

KLOSH, Little Red Dot Gifts, Miss Hosay, MUJI, Naiise Iconic, ORIENT CROWN, Pokémon, 

Supermama, The Green Party, TIMELESS, TOKYU HANDS, Trendyhub, Turtle, Typo, Unicalf, 

Xpressflower.com. 

 

▪ Optical - OWNDAYS, Paris Miki, Spectacle Hut Boutique, TOLYMOLY, Vision Lab Eyewear, W 

Optics. 

 

▪ Sports - adidas, Durasport, FILA, Foot Locker, Kappa, New Balance, Nike, Puma, Rip Curl, 

Skechers. 

 

▪ Supermarket - Fairprice Finest. 

• Jewel Changi Airport Devt Pte. Ltd. and Jewel Changi Airport Trustee Pte. Ltd. (collectively “Jewel”) 

will be collecting the data (including personal data) of participants of Jewel Changi Airport’s “Shop, 

Play & Win” campaign. By participating in the campaign, you confirm that, you (or in the event 

that you are a minor, your parents and/or guardians) consent to the collection of your data 

(including personal data) in accordance with Jewel Changi Airport’s Privacy Policy: 

(https://www.jewelchangiairport.com/en/privacypolicy.html). 

• To promote and advertise the event/campaign, Jewel reserves the right to engage authorised 

photographers and videographers to take photographs and/or video recordings. By participating 

in the campaign, you consent to being photographed and recorded by authorised photographers 

and videographers as customers participating in the campaign and consent to the use of such 

images, films or recordings for public transmission and for the marketing and publicity materials 

of Jewel Changi Airport. 

• Jewel’s decision on all matters relating to the campaign and its promotion is final, conclusive and 

binding. 

• To the fullest extent permitted by law, Jewel shall not be liable in contract, tort (including 

negligence) or otherwise, for any direct loss, indirect or consequential loss, damage, cost and 

expense, or loss or profits, arising out of or in connection with campaign. 

• Jewel reserves the right to vary the terms and conditions herein (at any time and at its sole 

discretion) and without prior notice.  

• By participating in the campaign, shoppers will be deemed to have read, understood and agreed 

to be bound by, these terms and conditions as well as all other related promotional material, 

including any and all amendments, additions, replacement and modifications thereto, as may be 

made from time to time. 

• These terms and conditions are governed by and construed in accordance with the Laws of 

Singapore and participants hereby submit to the exclusive jurisdiction of the Singapore courts. 
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